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The Praxis Project is a national non-profit organization that works in
partnership with national, regional, state, and local partners to achieve
health equity and justice for all communities. Our mission is to build healthy
communities by transforming the power relationships and structures that
affect our lives and communities. Praxis supports policy advocacy and

local organizing as part of a comprehensive strategy for change.
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Private Profits Public Costs

US revenue in the Soft Drinks segment amounts to
US$333B in 2022.

Per Capita--$98.42/person (2021)

https:/tandobeverage.com/why-is-the-soft-drink-industry-so-profitable/ https://www.diabetes.org/about-us/statistics/cost-diabetes figures are for 2017




Industry Strategies

* Political Influence

* Debunk Science
« Global Energy Balance Network
« Paying Fitness and Nutrition Experts
« Paid Scientists to downplay link between Sugar and
heart disease and point to saturated fat as culprit.

« Shape Narrative
« Coca Cola: About $4B spent per year on advertising



Political Influence

. Coca Cola 2018: $6,770,000
. American Bev Assoc 2018:  $1,719,350



Preemption of Local SSB Taxes

. California (Aftempts: PA,
WA, AZ, Ml
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It's about Marketing

June 23, 2020 | Kristin Massing, UConn Rudd Cenfer

Rudd Center: Beverage Companies Spent More
than $1 Billion in Advertising for Sugary Drinks and
Energy Drinks in 2018

Beverage companies continue to disproportionately target Black and Hispanic youth with TV
ads for soda, sports drinks and other sugary drinks, according to UConn's Rudd Center.

https://today.uconn.edu/2020/06/rudd-center-beverage-companies-spent-1-billion-advertising-sugary-drinks-energy-drinks-2018/



It's about Marketing to Kids especially Kids of
Color:

New report finds companies spent $1 billion on advertising in 2018

https://stateofchildhoodobesity.org/stories/sugary-drink-marketing-targets-youth-at-greatest-risk-for-obesity/



Healthy Black Families

Healthy Black Families,
Inc.'s Thirsty 4 Change
Program Presents

L e

e Black Mental Health Matters

4. Community Forum
March 30 @ 3pm Via

N

Register Here:
https://www.thepraxisproject.org/v

https://www.healthyblackfamiliesinc.org/ ideos/ep2-healthy-black-families-




It’s about Political and Economic Power: The
Gate: California State Capitol




On the Ground:




No on D Campaign Saturation







Advertising landmines







MultiCultural Institute

https://www.thepraxisproject.org/videos/e
p3-multicultural-institute-cbph-mini-series




YMCA of the East Bay, Head
Start and Early Head Start

https://www.thepraxisproject.org/videos/ep5-ymca-east-
bay-cbph-mini-series




https://www.thepraxisproject.org/videos
https://ecologycenter.org lep4-ecology-center-cbph-mini-series
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